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Fastest Wi-Fi in the Sky
Fastest Turn-Around on the Ground

Enjoy true broadband with Inmarsat’s Jet ConneX 

service and Honeywell’s JetWaveTM, with new system 
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Visit us to learn more about our Services and Connectivity solutions: 
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Welcome

he editorial staff of MEA Business are 
committed to reporting the positive business 
developments in the Middle East and Africa as 
well as highlight the business opportunities that
exist in the region. We also want to provide a
platform for business leaders to share ideas,
engage in constructive debates and form

strategic partnerships.
Our ultimate aim is to equip business leaders and professionals

with the practical and tactical skills to thrive in the vast and
varied Middle East and Africa marketplace. With an emphasis
on positive news stories, case studies and inspirational interviews,
MEA business will inspire readers towards personal
development and overall business success. The magazine is 
arranged to provide clear and concise

informative sections including Middle East and Africa news
sections, CEO interviews and market updates. We also include
an essential event directory, which highlights the must attend
exhibitions, conferences and events in the region.

In each issue of the magazine we also include several focused
reports and brand views. Our reports provide the all-important
tools enabling you to maintain a critical edge in the area
highlighted. Our reports cover a range of sectors and industries
including Energy, Oil and Gas, Agriculture to name but a few.
The magazine and news service we offer is available on a
variety of platforms, these include our printed magazine, 
emagazine, website and social media services. We also include
augmented reality elements in some of our features to  
provide our readers with unparalleled coverage on the  
latest developments.

Editor’s letter
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YOUR AIRCRAFT, YOUR SOLUTION
Visit us at MEBAA, Booth #477

For more information contact us at info@satcomdirect.com 
or visit our website at www.satcomdirect.com
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We take a look at Fly Aviation  
one of the region's fastest 

growing trip support 
companies. We also interview 

the compan '  G .
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Most 
popular 
news 
stories on
www.mea-business.com

[1]
UK trade commission says
the UK will re-engage
with Africa post brexit. 

[2]
Huawei has increased its
brand value by 22% in the
past year and now ranks
48th in the Top 100 Most
Valuable Global Brands
according to the latest
BrandZ™ report. 

[3]
Exhibitors and visitors 
get ready for MEBAA 
2018, the largest Businees 
Aviation show that takes 
place 12 December 2018.

R E G U L A R S

[10] NEWS MIDDLE EAST
We highlight some of the latest business 
news and announcement  from the 
Middle East region.

[14] NEWS AFRICA
We highlight some of the latest business 
news and announcement across Africa.

[18] ANALYSIS
We look at the keys to success when en-
tering the Middle East markrmarket.

[29] COMPANIES TO WATCH
We profile some of the top companies 
to watch at  MEBAA Show. Thy 
include Honeywell and Satcom Direct.

[34] SPECIAL REPORT
We report on Africa’s emerging tech 
scene and the new wave of tech start-ups.

[36] BRAND VIEW
Huawei continues to increase its brand 
value worldwide according to the latest 
brand valuation survey.

[38] LIFESTYLE
We showcase this months mus have 
items including the MacBook Air, Philips 
Hue, Tesla Model S and the Huawei  
Mate 20.

[42] DIGITAL TRANSFORMATIOM
e take a look at how technology is trans-

forming the hospitality industry, especially 
the hotel business sector.

[46] ESSENTIAL EVENTS
Your guide to the MEA region's must 
attend exhibitions, conferences and 
event.
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Safran is a long-standing leader in the aircraft propulsion and 
equipment, space and defense markets. Beyond our commitment 
to delivering high-tech products, we strive for relationships with 
our customers and partners that are built on trust. As a result, our 
employees, including Zodiac Aerospace in 2018, are empowered 
to innovate and to continuously push forward in sectors where 
technology holds the key to success.
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TOURISM  

SAUDI REGION SET TO BECOME 
THE NEW GLOBAL ROCK  
CLIMBING DESTINATION

The Royal Commission for 
Al-Ula (RCU) and Saudi 
Climbing Federation (SCF) 
have decided to go into part-
nership to develop new rock 
climbing venues in Al-Ula, 
Saudi Arabia.

Al-Ula, which is located 
110 kilometers southwest of 
Tayma in the north-western 
part of Saudi Arabia, has some 

of the world’s most fascinat-
ing rock formations that are 
really attractive to adventurous 
tourists.

The RCU and SCF have ex-
plored the site and discovered 
some unique routes to make 
rock climbing more thrilling 
and attractive to tourists. The 
expert rock climbers who 
work for the SCF and the RCU 
agreed that people will get in-
spired by the amazing views of 

Al-Ula. They also agreed that 
these newly discovered routes 
will be safe for even those who 
lack rock climbing experience 
as well as climbers of all ages.

The RCU’s partnership 
with the SCF will transform 
Al-Ula into a global adventure 
destination and support the 
local economy, thanks to the 
creation of jobs such as rock-
climbing instructors, safety 
officials and tour guides.

BUSINESS  

START-UP  
ENTREPRENEURS 
PITCH IDEAS TO  
INVESTORS

As the financial and business 
hub of the Middle East, Dubai 
has become the investment 
platform for new start-up 
ideas, with young entrepreneurs 
hoping that their projects will 
attract big investors.

When faced with a Dragon’s 
Den style panel of five `sharks’, 
anxious entrepreneurs try to push 
their anxiety to the back of their 
minds and focus on delivering 
powerful pitches that will get 
the investors reaching for their 
cheque books!

One of the panel judges, a 
long-term investor in the region, 
who has listened to scores of 
pitches, has enjoyed supporting 
entrepreneurs to ensure their 
ideas see the light of day.

After much perseverance, one 
successful pitch was Aditya Par-
ma’s AI-driven e-commerce idea, 
which helps in delivering products 
and service by listing SMEs on an 
online platform that will give them 
much needed visibility.

SAUDI ARABIA

DUBAI

SMEs in Jordan to get funding boost

FINANCE  

SMES IN JORDAN TO GET FUNDING BOOST

The UAE has signed 
a $100m enterprise 
agreement with 
Jordan, which will 
create 28,000 job op-
portunities for young 
Jordanians.

Thanks to the 

agreement over 22,000 
small and medium 
enterprises in Jordan 
will receive the capital 
required to strengthen 
their businesses, while 
simultaneously improv-
ing the employment 
rates of young people.

Beneficiaries will 

include projects 
centered on bettering 
the lives of women, 
which will account for 
47 percent of funding, 
while rural areas will 
get 40 percent.

It will be imple-
mented by the Khalifa 
Fund for Enterprise 

Development and 
Jordan’s Crown Prince 
Foundation, after 
an agreement was 
recently signed by the 
Crown Prince of Abu 
Dhabi Sheikh Moham-
med bin Zayed Al 
Nahyan, during a visit 
to Jordan.

UAE
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FINANCE  

DUBAI WELLNESS  
RESORT PROJECT TO BE 
COMPLETED IN 2021

The MAG Lifestyle 
Development has an-
nounced that more than 
half of its MAG Creek 
Wellbeing Resort Project 
has been completed 
in Dubai. This project, 
which is handled by 
Dar Alwd Contractors, 
is making progress and 
still plans to be launched 
in the early part of the 
year 2021.

Talal M. Al Gaddah, the 
CEO of MAG Lifestyle 
Development said he is 
pleased with the rate at 
which the MAG Creek 
Wellbeing Resort is pro-

gressing. The resort has 
a landscape of 898,786 
square feet, a 120,000 
square-foot World Care 
Wellness Centre, 75 
luxury apartments and 
172-holiday homes, 17 
mansions with a lovely 
view of the Dubai Creek 
and a 96 bedroom World 
Care Wellness Hotel.

In collaboration with 
Delos, the MAG Creek 
Wellbeing Resort aims 
to provide residents with 
first-class treatment and 
services, including access 
to quality medical check-
ups, restaurants, cafes, 
retail outlets and a leisure 
and sports centre.

DUBAI

AT DHL, OUR FOCUS IS ON SUPPORTING THE  
AEROSPACE INDUSTRY IN KEEPING THIS DREAM A REALITY

EVER SINCE 
MANKIND 
FIRST GAZED SKYWARD,

FLIGHT WAS THE

DREAM

FINANCE  

FINABLR EMPLOYS  
FINANCIAL GIANTS TO  
FACILITATE LISTING ON THE 
LONDON STOCK EXCHANGE

Finablr, a payments and 
foreign exchange compa-
ny based in United Arab 
Emirates has employed 
the services of global 
firms JP Morgan and 
Barclays to coordinate 
her planned listing on the 
London Stock Exchange 
in the first half of 2019.

Finablr, a holding 
company for some of the 
big businesses in UAE 
including Xpress Money, 
Travelex Holdings and 
UAE Exchange, is making 
plans to offer a minimum 
of 30 percent of her 
share capital to the pub-
lic, with a view to using 
the proceeds for acquisi-
tions and expansions.

UAE
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RETAIL 

RETAIL GIANT SET  
FOR EXPANSION IN 
SAUDI ARABIA
Lulu is one of the biggest names 
when it comes to retail sales and 
marketing in the Middle East and 
particularly within the United 
Arab Emirates (UAE). News has 
it that Lulu, has very recently 
completed the paperwork and 
signed a pact with Saudi Arabian 
National Guard Forces (SANG) 
that will allow them to open two 
new shopping centres as well as 
seven new supermarkets within 
the Dammam and the Al Ahsa 
regions of the UAE.

Recent news statement has 
revealed that Lulu’s will be situated 
within campuses of SANG, with the 
intention of serving officials of the 
National Guard and members of 
their families who are resident within 
these campuses.

At the negotiation and pact sign-
ing table, Lulu Group was represent-
ed by her Chairman and Managing 
Director, Yusuff Ali M.A.

Showing his appreciation and at 

the same time conveying the grati-
tude of Lulu for having been offered 
the deal of setting up the retail 
shopping centres and supermarkets 
within the region, Lulu’s boss, Mr 
Ali said: “We are honoured to have 
been selected and thank the Saudi 
National Guard Force authorities 
for this prestigious initiative. We will 
make sure that these supermarkets 
will be the best in

the world and serve the national 
guard officials and their families in 
the best possible manner.”

He added that his organisation is 
poised to create more employment 
opportunities for the large number 
of Saudi Arabian youths.

According to Lulu’s boss, Lulu cur-
rently employs over 2,700 staff, and 
they are very positive on growing 
this number to five thousand (5000) 
by the year 2020.

When asked when the stores 
commence operations within the 
region, Mr Ali revealed that they will 
be open and fully operational within 
the next six months.

SAUDI ARABIA

NEWS MIDDLE EAST   |   DECEMBER 2018 - FEBRUARY 2019

FINANCE 

THE UAE SET TO 
BOOST FDI BY  
15-20% BY 2020

Looking at the economies of various coun-
tries and regions around the world, we 
see that the global economy is improving 
and therefore boosting enthusiasm in the 
global markets. This enthusiasm has led 
to several countries enacting new laws to 
further boost their growth.

A positive effect of the situation in global 
economies is a rise in investments. We see 
big businesses seeking to widen their global 
appeal and investments by investing in dif-
ferent countries thereby also increasing their 
chances of making greater profits. In view of 
this, any country intending to attract inves-
tors must soften the ground by enacting laws 
that will put them in pole position to attract 
these businesses.

Last month the UAE passed a new law 
aimed at taking advantage of this trend and 
therefore attracting more foreign invest-
ments into the country. This law is expected 
to boost the in-flow of Foreign Direct Invest-
ments (FDI) by 15-20%, this was recently 
announced by an official from the Ministry of 
Economy.

SPECIFICS OF THE LAW
The law will enable foreign investors inter-
ested in owning a business in the country 
to own 49 to 100% of a business in specific 
sectors. As it is unknown what sectors will 
allow foreign investors to own up to 100% 
of a business, according to the minister of 
economy Sultan Bin Saeed Al-Mansouri, this 
will be announced in due course.

The UAE is one of the countries attracting 
investors, owing to the stability and strength 
of its economy, nevertheless this law will 
definitely make things even better.

Stuttgart
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CONNECTING THE
UNCONNECTED
As the only provider with a multi-band, multi-orbit end-to-end aviation 
network, SES Networks delivers fully managed on-demand broadband
connectivity optimized for aero network performance.

Our global constellation of wide beam and high-throughput GEO and
low-latency MEO satellites enables secure communications,
trusted by industry-leading service providers worldwide,
providing passengers and crew with the in-flight connectivity
they demand.

For more information, visit ses.com/networks/aero
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TELECOMS  

TECH GIANT SET TO LAUNCH 
NEW AFRICAN DATA CENTRES 
Amazon, the largest internet 
retailer on earth and a major 
player in the cloud comput-
ing world, has announced 
that Amazon Web Services 
(AWS) will soon open data 
centres in South Africa.

The new AWS Africa Re-
gion will be located in Cape 
Town and consist of three 
data centres which will enable 
more African organisations to 
drive innovation by leverag-
ing advanced technologies 
such as Artificial Intelligence 
and mobile services.

Local AWS customers will 
be able to store their data in 

South Africa with the assurance 
that their Content will not be 
moved without their consent.

In addition those looking 
to comply with the upcom-
ing Protection of Personal 
Information Act (POPIA) 
will have access to secure 
infrastructure that meets the 
most rigorous international 
compliance standards.

The data centres, set to be 
launched in the first half of 
2020, will be among a series 
of AWS investments in  
South Africa. 

In 2004, Amazon opened 
a development centre in 
Cape Town where the focus 
includes building pioneering 

networking technologies and 
next generation software for 
customer support. 

In 2015, AWS opened 
an office in Johannesburg, 
and in 2017 brought the 
Amazon Global Network to 
Africa through AWS Direct 
Connect.

Andy Jassy, CEO of 
Amazon Web Services, said: 
”Having built the original 
version of Amazon EC2 in 
our Cape Town development 
centre 14 years ago, and with 
thousands of African com-
panies using AWS for years, 
we’ve been able to witness 
first-hand the technical talent 
and potential in Africa.”

AVIATION  

TOTAL LAUNCHES 
$16 BILLION  
OIL PROJECT  
IN ANGOLA 

Total, the Angolan and French oil 
giant has just launched a $16 billion 
offshore oil project, which is ex-
pected to boost Angola’s economy, 
after a fall in oil prices plunged it 
into crisis back in 2014.

Termed ‘the Kaombo project’ it 
is the largest offshore oil project 
to ever launch in the country and 
is expected to produce at least 
230,000 barrels of oil each day 
once it is fully operational.

The oil project marked the first 
time in the history of the world 
that a network of 300 kilometers of 
tubes have been laid up to 2,000 
metres below sea level to bring up 
hydrocarbons.

Total launched the Kaombo 
project in liaison with the Angolan 
State oil company. The country’s 
minister of mineral resources, 
Diamantino Azevedo said that the 
country aims to carry on production 
for a long period and to ensure  
that the figures don’t diminish  
over time.

Total produces 40 percent of 
crude that is pumped in Angola, 
which makes it the second largest 
producer in sub-Saharan Africa, 
after Nigeria.

SOUTH AFRICA.

ANGOLA
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TRANSPORT 

GHANA ROLLS OUT ITS  
OWN VERSION OF UBER! 

An app based taxi compa-
ny has just been launched 
in various parts of Ghana 
including Accra, Ashanti 
and Kumasi.

Called Enshika, the 
Ghanaian owned digital 
transport solutions com-
pany aims to transform 
Ghana’s transport sector 
by offering benefits for all 
its stakeholders – riders, 
partners and drivers.

At the recent launch 
of the new transport 
service, the Group CEO 
of Enshika, Mr. Deepak 
Sachdeva, confirmed that 
Enshika is a 100%-Ghana-
ian brand and the first and 
possibly the only service 
in West and Sub-Sahara 
Africa to be available 
through USSD for users 
who do not have access to 
smart phones.

“Our aim is to have the 
transport service avail-
able at the door step of 
every Ghanaian regard-
less of their economic 
standing, social status or 
education level,” said Mr 
Sachdeva, before adding 
that Enishika is not just a 

transportation app, but a 
lifestyle app, which covers 
a 360 degree aspect of a 
person’s daily life.

This app offers the con-
venience of enabling you 
to pay your utility bills and 
school fees while catering 
for your security needs 
through the SOS button 
which can be used to alert 
the Law Enforcement 
Authorities, including the 
Ghana Police Service and 
the Ghana Fire Service.

Enshika customers can 
book cars such as a Mini, 
Sedan or SUV for anything 
from a ride to an impor-
tant meeting or a ride to 
an important gathering.

Country Manager for 
Enshika, Mr. Ebenezer 
Osei said:

“We have well trained 
and equipped drivers 
and comfortable cars to 
service our clients irre-
spective of their social and 
financial status.”

Also, the drivers who are 
under Enshika transport 
management, enjoy fuel 
on credit every day, in 
addition to an insurance 
package for them and 
their family members.

BizBriefs

Visa on arrival  
to African visitors  
to Ethiopia

BUSINESS

Ethiopia is set to roll out a 
policy that will allow fellow 
Africans to obtain visas once 
they arrive in the country.

Easing visa rules in one 
of Africa’s fastest growing 
economies is expected to 
inspire other African nations 
to do the same.

Over the past few years, 
countries including Kenya, 
Rwanda, and Mauritius have 
all eased visa rules for other 
African travellers. As part of 
the continental free trade 
agreement, the African 
Union also hopes to enshrine 
the free movement of peo-
ple and businesses across 
the continent by 2023.

SA set to 
introduce the 
minimum wage

FINANCE

South African President 
Cyril Ramaphosa has signed 
a new minimum wage bill, 
which is expected to  
become law on  
January 1 2019.

The new minimum wage 
will be 3,500 rand per 
month, which is around 
$242 and £199. It is hoped 
that a minimum wage set 
at this rate will combat 
inequality among South Af-
rica’s workers and boost the 
country’s economic growth 
and development.

Financial boost  
for Ethiopia’s  
women in business

FINANCE

Ethiopia is set to receive a 
$34m loan from the European 
Investment Bank (EIB) to 
support its female business 
owners.

Ethiopia’s Finance Minister 
Ahmed Shide signed the 
agreement on behalf of his 
country, while EIB President 
Werner Hoyer signed it for the 
institution at a brief  
ceremony. The loan will raise 
the incomes of female-run  
micro and small enterprises by 
providing more women entre-
preneurs access to loans.

GHANA
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Bank of Tanzania 
shuts down  
Forex Bureaus

FINANCE

The Bank of Tanzania has 
closed down Forex bureaus 
amid allegations of money 
laundering and other illegal 
activities.

Professor Florens Luoga, 
the governor of the Bank of 
Tanzania, said their closure 
is also part of a nationwide 
clampdown on those operat-
ing Forex outlets without a 
licence.

He added that the Bank of 
Tanzania will no longer issue 
licences for Forex bureaus 
until investigations are 
complete and new laws are 
implemented against using 
Forex bureaus for illegal 
activities.
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EDUCATION  

SOLAR POWERED BAG BOOSTS 
EDUCATION PROSPECTS OF  
IVORIAN SCHOOL CHILDREN

A trained lawyer has invented 
a schoolbag with a solar panel 
and lamp, which children in 
rural African villages can use 
to study when it is dark.

Evariste Akoumian, a 37-year-
old from Ivory Coast was con-
cerned about the impact a lack 
of electricity was having on the 
education of children living in 
rural areas and felt compelled to 
do something about it.

“I told myself that I had to 
help these children; find ways 
to make them autonomous. I 
found it unfair that they did not 
have the same opportunities as 
those who study in big cities, 
“said Evariste, whose bag costs 
around $23.

More than 70,000 bags have 
been sold not just in Ivory Coast 
but in African countries such as 
Burkina Faso and Gabon, as well 
as European countries such  
as France.

IVORY COAST

    |  DECEMBER 2018 - FEBRUARY 2019

CONSTRUCTION  

ABU DHABI FIRM 
LAUNCHES $2 BILLION 
CONSTRUCTION  
PROJECT IN ETHIOPIA

A United Emirates firm, the Eagle Hills, has 
launched a community development project 
worth $2 billion in Addis Ababa.

The Ethiopian government is expected to 
have a 27 percent share in the project which 
includes 4000 apartment houses, malls, 
three star hotels and recreation centres, ac-
cording to Abiy Ahmed, the country’s prime 
minister.

The project is expected to help the Ethio-
pian economy create more than 25,000 jobs 
for its citizens. The construction project is 
expected to take seven years to complete.

ETHIOPIA

AVIATION  

KCAA INVESTIGATES 
THREE AIRLINES FOR 
VIOLATING KENYA’S 
AVIATION RULES

Kenya Civil Aviation Authority (KCAA) has 
opened investigations on three domestic 
airlines for operating miraa cargo busi-
ness on the Nairobi-Somalia route – a few 
months after the Kenyan aviation regulator 
stated that only cargo configured aircrafts 
can transport goods.

The violation of the aviation laws would 
not only result in the withdrawal of operat-
ing licenses of the three airlines, but could 
also lead to an overall ban on Kenya’s regis-
tered aircrafts by international air transport 
regulators such as International Air Trans-
port Association (IATA).

KENYA
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Analysis

number of foreign 
prospective 
entrepreneurs and 
business concerns 
may readily seek 
advice and/or 

help in understanding and breaking 
into the Middle Eastern business 
terrain. This is partly because of the 
widely known peculiarities of this 
region, and its various approaches 
to ensuring orderliness and business 
aptness. Hence, every ideal foreign-
originated business, is mandatorily 
expected to know the exact thing 
that is required, in order to have a 
delightful experience on the Middle 
Eastern business front.

This is especially true considering 
the fact that every location with an 
overseeing government, has its own 
prevailing rules and parameters for 
private businesses. And every new 
or existing business has a viable long 
term sustainability objective.

PROMINENT TRAITS OF THE  
MIDDLE EASTERN BUSINESS 
FRONT AND HOW THEY COULD 
AFFECT YOUR BUSINESS
Now, forget about the many seem-
ing technicalities of doing business 
here, and just focus on the significant 
prospects, for a while. Economies 
of the Middle East are reckoned to 
stand amongst those that are the 
fastest growing- when the estimates 
are made using other countries on a 
global par. This is a good thing to lev-
erage on, if you’re really determined 
to benefit from this definite profitabil-

ity bound region. There are a number of basic 
traits that are responsible for this, and many of 
them would continue to remain for as long as 
the factors have not been altered.

THEY INCLUDE THE FOLLOWING:
• GEOGRAPHICAL CONNECTIONS OF THE
MIDDLE EAST
This is one important factor to consider, if 
you’re intending on crisscrossing through differ-
ent frontiers- since this places your business on 
a vantage position. Note that the Middle East 
has direct geographical connections with Africa, 
parts of Europe, and Asia. This means you can 
more conveniently expand your business, with 
greater prospects than when you’re trying to 
achieve this from other regions.

However, this consequently means that you 
must have satisfied the individual requirements 
of each of the countries, as well as structured 
your business operations to suit their  
requirements.

• BUSINESSES ARE ALSO INFLUENCED
BY SOME UNDERTONE OF CULTURAL 
CUSTOMS

The people of the Middle East are 
noted for holding their cultural be-
lieves and ways of life, in some high 
hallowed esteem. If you’re going to 
successfully run a business in this re-
gion, then you must be able to adjust 
well to incorporate these customs 
to become part of your business 
setting. For instance, the everyday 
office man, may wear a turban to his 
workplace. 

This type of cultural adoption 
makes you more positioned to reach 
out to more clients overall, and you 
tend to feel more accepted and com-
fortable with your business partners.

And of course, if you’ve not learnt 
to speak the languages well, at least 
be well conversant with the basic 
greetings and pleasantries.

• FIND GOOD LEVERAGE ON
PEOPLE WHO ARE CONVERSANT 
WITH THE REGION
Since no business can grow large 
without human input, it is important 
to get it right on your choice of 
workforce staff. You would do well if 
you bring in people with background 
expertise in indigenous languages 
and cultures, business bargain meth-
ods, etcetera, to blend with your 
own foreign skills and ways of doing 
business.

Entering into the Middle East-
ern business terrain as a first timer, 
doesn’t have to be all frustrating, or 
full of uncertainty. You would find 
business life easy once you’re able 
to come up with matching ingenious 
ways of doing your business.

A

BREAKING INTO THE  
MIDDLE EASTERN BUSINESS TERRAIN
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ly Aviation was 
formed in 2008
in Dubai with
only four people. 
Its key area 
of business is 

worldwide trip support, including 
ground handling and support 
services, flight permits and 
clearances, flight planning, aviation 
fuel, crew assistance, aircraft 
charters and management. George 
Kinj, General Manager, Fly Aviation 
Services, discusses the company’s 
journey so far, what he likes about 
the aviation industry and the future 
prospects for business.

Q. What does Fly Aviation do 
differently from the competition?
We look at locations where clients 
have problems and we target those 
locations, such as Lesotho, or 
other remote areas where having 
flights operated and handled is 

F

THINKING  
OUTSIDE THE BOX
In just ten years, Fly Aviation has established itself as a leading trip 
support company. GEORGE KINJ, General Manager, explains
how the company got there

FLY AVIATION

of difficulty and is a challenge to 
many people. This is what we  
excel at.

We do not consider anybody as 
competition. For us, it’s not about 
competing, it’s about excelling in 
service and being different from 
others. We are the only company 
having a full operations team who 
are 24/7 licensed dispatchers. We 
make sure we renew their licenses 
every year, at the expense of the 
company, because for us we care 
about the safety of the client and 
their operation rather than 
mere cost.

Throughout all our years of 

existence, we have kept true 
to our vision to always serve 
with excellence and to nurture 
our relationships with trust and 
honesty. Our goal has always been 
to meet the demand for a truly 
transparent and customer-focused 
aviation services provider, which 
has long been missing in the gray 
area that is trip support services. 
We are one of the few companies 
that can truly offer worldwide trip 
support services with the highest 
service standards, is ISO certified, 
cost efficient and will effectively  
allow you to save valuable time  
and resources.

ABOUT FLY AVIATION

FORMED: Dubai, 2008
SENIOR PERSONNEL: George Kinj, General Manager; Lida 
Kalantari, Business Development Manager; Xanthous Sangalang, 
Commercial Manager; Mila Orehovak, Charter Manager.
AREAS OF OPERATION: Trip Support, Aviation Fuel Procurement, 
Crew Assistance, Aircraft Charters
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“OUR CLIENTS ARE ASSURED THAT 
THEY ARE NOT ONLY RELYING ON US 
AS A TRIP SUPPORT PROVIDER, BUT 

MORE AS AVIATION CONSULTANTS 
AND PARTNERS IN THEIR BUSINESS.”
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worldwide. We will match your 
crewing requirements and ensure 
that these are met, from crew 
hotel arrangements, ground 
transportation needs and visa 
assistance to other services that 
would make your travel easier.

To solve your crewing needs, we 
offer the widest selection of hotel 
accommodations and maintain 
corporate rates with the largest 

Q. You aim to help private plane 
operators reduce costs – how do 
you do that and how much can 
you help them save?
We are very honest and transparent 
and the quotation that we provide 
is accurate and states exactly how 
much the client will spend.

If we find out that there is 
another location close by that 
may be cheaper in terms of fuel 
or handling for technical stops, 
we present that alternative to our 
client. We find that they might 
be able to reduce their costs by 
20%-30%. We always strive to 
think outside the box and help the 
client receive the best service and 
realise reduced costs. Our clients 
are assured that they are not only 
relying on us as a trip support 
provider, but more as aviation 
consultants and partners in  
their business.

A daunting task for any flight 
operator is to find the right 
contacts to obtain a permit. 
Fly Aviation’s expertise and 
connections with aviation 
authorities worldwide ensures you 
that all the necessary overflights, 
landing permits and flight 
clearances are obtained before 
your departure.

Whether you’re in Africa, the 
Americas, Asia, Europe, the Middle 
East or Oceania, you can rely on 
Fly Aviation’s handling stations and 
service partners to provide you 
with competitive handling prices, 
unmatched services, and to assist 
with all the necessary arrangements 
for both your aircraft and crew.

We provide a comprehensive 
package for your crew to help them 
perform at their best during their 
flight. Our flight package includes 
computerised flight plans,  
ATC filing, en-route weather, 
updated NOTAMs, graphical 
weather charts, and passenger 
flight route briefings.

Our worldwide network of 

contracted fuel suppliers and 
into-wing agents assures you of 
an extensive supply of the highest 
quality fuel even in the remotest 
areas of the world. Customers can 
be assured that their fuel is of the 
highest quality and will be there on 
time, every time.

We provide a whole new 
outlook in convenience for your 
operations to any destination 
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hotel chains in the world. We can 
cater to any category you might 
require and tailor the options to 
suit your operational budgets. We 
keep up to date with the latest 
visa requirements and have strong 
connections with local authorities 
so crew can move quickly through 
the customs and immigration 
process at destination and enjoy 
hassle-free formalities at airports.

We have built a vast network of 
reliable local transport partners 
and associates that consist 
of luxury and commercialised 
transport vehicles driven by 
well-trained and customer service 
educated drivers to ensure safe 
travel.
Q. What’s great about aviation 
and your segment of the market?
‘It’s aviation, so what’s not great 

DECEMBER 2018 - FEBRUARY 2019  |  SPECIAL REPORTSPECIAL REPORT  |  DECEMBER 2018 - FEBRUARY 2019

ABOUT GEORGE KINJ

A business graduate, George Kinj 
founded Fly Aviation in 2008 and 
turned it from a small company of 
only four people into a worldwide 
firm of more than 45 staff operating 
24/7 globally with headquarters 
in Dubai and worldwide offices in 
Cape Town, Shanghai, and Berlin.

ABOUT  
LIDA KALANTARI

Lida Kalantari is a multicultural 
and multilingual executive with an 
international business development 
background. An honours graduate 
of California State University, 
Fullerton, she has helped to expand 
key accounts and grow the business 
in new markets. Her other key 
areas of focus and expertise are 
expansion projects for FBO, hangar 
and ground handling stations to 
enable further worldwide growth.

“We look at locations 
where clients have 
problems and we target 
those locations.”
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Has the private aviation market 
peaked, or do you think 
companies like Fly Aviation can 
expect growth to continue?
Of course we expect growth to 
continue. We are growing year by 
year. In the last 2 years we added 
around 30% on staff and  
we are expecting to  
add another 30% next year.

Our charter division has 
been growing rapidly in the 
Middle East and Asia. We have 
overcome numerous challenges 
while trying to establish and 
maintain a firm presence in this 
competitive market. Fly Charters 
is proud to have established a 
strong reputation for the highest 

standards of service and support.
If you want a private charter, we 

pay the utmost attention to detail 
and ensure the levels of service, 
security, privacy, and efficiency 
surpass your expectations.  
We are able to provide a wide 
range of aircraft suitable for 
medical evacuation flights specially 
equipped to transport the sick  
and injured to ensure the  
patient’s well being. If you need to 
move cargo and whatever it is you 
are transporting, we can find the 
operator with the right aircraft  
and coordinate with facilities all 
over the world including  
those in remote and challenging 
locations.

SPECIAL REPORT  |  DECEMBER 2018 - FEBRUARY 2019

“We have been able 
to leave our mark in 
this industry and be 
the preferred choice of 
many aircraft operators 
worldwide.”

about it?! Once you 
go into aviation, you 
can never leave the 
industry. For me, I’m a 
business graduate and I 
have worked across various 
industries, but once I started 
in aviation, I could never leave 
and I’ve been in this industry for 
about 20 years now.

There are so many trip support 
companies and we might spend 
less on marketing than other 
providers, but that means we  
are able to spend more on raising 
the standards of service to our 
clients and exceeding any other 
provider. We have been able to 
leave our mark in this industry and 
be the preferred choice of many 
aircraft operators worldwide.

Q. What’s challenging about 
working in aviation?
Conflict, NOTAMs [Notices to 
Airmen], natural disasters and even 
small details can cause delays or 
fail an aircraft operation. Therefore, 
we are always on alert and pay 
attention to every single detail.
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The 3rd Annual 
Aviation Gala
and Awards
Evening 2018 
will take place 
on the 12th 

December 2018, 7pm –11pm. 
The Gala Evening is an invitation-
only gathering targeting Senior 
Aviation and Business Leaders. 
The purpose of the gala evening 
is to provide a unique environ-
ment for Aviation leaders to 
network, entertain guests and 
celebrate Aviation Excellence in 
the region. The venue chosen for 
the event is a luxury 220ft Mega 
yacht docked at Pier 7 Dubai 
Marina. We spoke to Ross James 
(Gala Evening Event Director) 

and asked him why a Super Yacht 
was chosen for the event venue?

“As an event that targets senior 
Aviaiton Leaders, we needed a 
venue that would differentiate 
our brand and attract high level 
VIP guests. We believe that  by 
choosing a Super acht enue our 
event would be more impressive 
and ultimately more memorable 
than a land-based venue. Also, the 
Superyacht venue has all the perks 
of a land-based venue, with the in-
credible added benefits of varying 
locations and unrivalled luxury.”

The evening event will be split 
into two sessions; the 1st session 
will include an exclusive drinks re-
ception, awards and international 
gourmet buffet, later guests will 

T

LAUNCH EVENT 

THE AVIATION  
ANNUAL GALA EVENING

enjoy an amazing cruise along Dubai’s 
shoreline, with captivating views of 
the famous Palm Island, the Dubai 
skyline and Iconic buildings such as 
the Burj Al Arab. Guests will be enter-
tained throughout the evening by a 
live band and special entertainment.

The Aviation Achievement Awards 
which also take place during the 
Gala Evening will recognise some of 
the region’s most outstanding avia-
tion individuals and organisations. 
The awards will honor exceptional 
achievements, key millstones Avia-
tion best as well as best in class 
product and services. The Gala Eve-
ning and Awards should have a 
wide variety of leaders from the 
Middle East and around the world 
who will be in town during MEBAA 
Show.
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MEBAA SHOW 2018

he Middle East 
can expect 
the biggest, 
brightest and 
best players in 
the business 

aviation market to be on 
display when the MEBAA Show 
2018 takes place from 10-12 
December. With the addition of 
new features to the event for the 
first time, plus the return of some 
popular inclusions, this year’s 
event is set to be the industry’s 
finest display in the region.

According to Embraer Market 
Outlook 2018 the Middle East 
and Asia-Pacific will be the fastest 
growing markets by 2037 with an 
annual RPK growth rate of 5.7%. 
In addition to this, the UAE in 
particular anticipates increased 

private jet landings as a result of 
Expo 2020.

“The region is set for 
growth in business aviation,” 
said Ali Ahmed Alnaqbi, 
Founding & Executive 
Chairman of the Middle 
East & North Africa Business 
Aviation Association (MEBAA). 
“What is fantastic is that the 
key players globally recognise 
the MEBAA Show as the biggest 
platform in the region, and will 
be displaying some of their best 
offerings at the 2018 event.”

Almost one third of the 
companies exhibiting are from the 
USA, including industry behemoths 
Gulfstream and Boeing Business 
Jets. This figure includes some first 
time exhibitors keen to increase 
their share of the lucrative market 

T

EVENT 

MEBAA SHOW 2018  
TO SHOWCASE BEST OF BUSINESS AVIATION

in the region such as Citadel 
Completions and Tronair. 

The Middle East of course 
still represents the largest 
number of MEBAA Show 
exhibitors with companies 
such as Saudi Private Aviation 

from Saudi Arabia and Cedar 
Jet Centre from Lebanon, along 

with those from the UAE.
The entire business aviation 

industry supply chain is 
represented at the MEBAA 
Show, including OEMS but also 
maintenance providers, fuel 
providers like AvFuel, airports such 
as London Biggin Hill, catering 
providers such as Executive 
Gourmet, FBOs such as Jetex and 
many more.

In addition, the MEBAA 
Conference Dubai will take place 

Business Aviation in the Middle East to be on Display in December

Ali Ahmed 
Alnaqbi, Founding 
& Executive 
Chairman of 
the Middle East 
& North Africa 
Business Aviation 
Association 
(MEBAA)
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on the show floor on the 11 to 12 
December, bringing together the 
attendees with the exhibitors, thus 
increasing the networking and 
business opportunities available. 
The MEBAA conference will 
address current important issues 
facing business aviation in the 
region, to ensure the business 
aviation community remains at 
the forefront of this ever changing 
industry.

Split into four distinct sessions 
across two days, the MEBAA 
Conference Dubai will include 
both a UAE Market Focus and 
in depth analysis of the Global 
business aviation market. Panel 
discussions and presentations 
will focus on topics such as what 
is being done to drive business 
aviation forward; analysing the 
latest trends and regulations in 
the market and identifying how 

THE MEBAA SHOW 2018 
STARTS ON 10 DECEMBER 
AND ENDS ON 12 
DECEMBER. IT WILL TAKE 
PLACE AT DWC, AIRSHOW 
SITE, WITH THE MEBAA 
CONFERENCE ON 11-12 
DECEMBER. REGISTRATION 
IS NOW LIVE ON MEBAA.
AERO FOR BOTH VISITORS 
AND CONFERENCE 
DELEGATES.

THE MEBAA SHOW 2018
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best to take advantage of them as 
well as business aviation insurance 
and how it is changing, including 
protection against new potential 
threats.

The blockchain in business 
aviation session will look at the 
basics of blockchain and how it 
is being used in other industries 
while analysing what benefits it 
can offer aviation and investigating 
application practicalities. Other 
topics will include cyber security, 
aviation finance and innovation, 
among others.

“Historically there has been a 
large crossover between attendees 
at the MEBAA Conference and 
the MEBAA Show,” Mr Alnaqbi 
confirmed. “There has also been a 
lot of interest from exhibitors at the 
show to attend the conference, and 
vice versa, so it makes sense for 
the conference to take place on the 
show floor in order to bring these 
two events together for 2018.”

Innovation and technology are 
accelerating the pace of change 
across almost every sector of the 
global economy. The business 
aviation industry is benefitting from 
technological innovations as the 
landscape changes, and exhibitors 
at the MEBAA Show are leading 
the way.

In particular, business aviation 
trip support has seen a step 
change in the way both customers 

and businesses interact, with 
technology playing a leading role 
in navigating the complexities 
of today’s business aviation 
operations. As technology opens 
up a plethora of possibilities, 
existing organisations are 
implementing new methods of 
working while new companies 
develop to meet these increasing 
needs.

One such new entrant to the 
market is Online Global Trip 
Support that will be launching its 
new product at the MEBAA Show. 
With details of this innovation 
being limited until the show opens 
on 10 December, the industry 
fortunately will not have long to 
wait now until the new unique 
concept is revealed.

“Companies that rely on 
business aviation represent many 
different professions and locations, 
including governments, universities, 
charitable organisations and private 
businesses,” said Munir Khalifa, 
CEO of Online Global Trip Support. 
He continued: “They all have one 
thing in common: the need for fast, 
flexible, safe, secure and cost-
effective access to destinations 
across their country and around the 
world.”

Also exhibiting at MEBAA Show 
will be UAS International Trip 
Support, which has described 
itself as “extending its expertise 

MEBAA SHOW 2018
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into the creation of game-
changing technology to launch its 
revolutionary tech suite.”

“Technology has changed the 
way in which people interact with 
both each other and businesses 
across the globe,” according to 
Mr Alnaqbi. He continued: “The 
business aviation industry is no 
exception. As the platform for 
business aviation in the region, I

am thrilled to see the MEBAA 
Show hosting exhibitors that are 
leading the way with industry 
innovations.”

MEBAA Show 2018 will also 
feature, for the first time, a product 
demonstration theatre on the 
show floor, providing a space for 
exhibitors to promote their products 
and services to visitors; while the 

Jetsetter Welcome Reception, 
scheduled for the late afternoon of 
the first day, will provide a platform 
for exhibitors to network and raise 
their company profile among all 
attendees to the show.

The static display area will 
showcase some of the industry’s 
newest and most eye catching 
private jets for attendees to view 
and visit across the three days of 
the event. Boeing Business Jets’ 
B787-8 Dreamliner will be making 
its first appearance at the MEBAA 
Show, while Dassault will showcase 
both its Falcon 900LX and Falcon 
8X models and Bombardier will 
bring a Challenger 650 and a 
Global 5000. Also on display will 
be an A340-500 from Citadel 
and a Boeing 757-200 from Avjet 

Global, alongside a Pilatus PC12NG from 
AMAC Aerospace, while Comlux will be 
showcasing both an A319 and an SSJ 100. 
Other exhibitors confirmed to be displaying 
aircraft include Diamond Aircraft Industries 
and Jetcraft.

The Hondajet HA420 is making its second 
appearance at the MEBAA Show after a 
successful inaugural appearance in the 
Middle East at the 2016 show. “The Middle 
East is a very important market because there 
are still potential opportunities in the light jet 
market in the region,” said Michimasa Fujino, 
President and CEO of Hondajet. Of MEBAA 
2016 he said: “We have had many positive 
responses here at the show and interest in 
our technology.”

The static display will also feature 
helicopters, with Falcon Aviation’s A109SP 
joining Bell Helicopter’s 429 and 525 on the 
tarmac at the MEBAA Show.

FOR TARSUS F&E LLC MIDDLE EAST, CONTACT: KATE MCGINLEY, PR MANAGER – 
T: +971 4603 3300 E: KATE.MCGINLEY@DUBAI.AERO

ABOUT MEBAA

The Middle East and 
North Africa Business 
Aviation Association 
(MEBAA), is the official 
representative of the 
business aviation indus-
try in the Middle East 
and North Africa (MENA) 
region. MEBAA is a 
non-profit association 
and a member of the 
International Business 
Aviation Council (IBAC), 
established in 2006 with 
the mission to provide 
a platform for members 
of the business aviation 
industry in the MENA 
region to gather, under-
stand and communicate 
the needs and benefits 
of the industry.

MEBAA represents 
over 260 companies 

and offers a number of 
products and services to 
these members, includ-
ing MEBAA Insurance 
and networking events 
to provide a platform for 
member discussions and 
ensure the business avia-
tion community remains 
at the forefront of this 
ever changing industry. 
Events hosted by ME-
BAA include:

MEBAA Conferences. 
This features experts 
from across the Middle 
East and North Af-
rica who address issues 
related to specific areas 
of business aviation and 
communicate the effect 
they impose on the 
industry.

MEBAA Show. This will 

take place at DWC, Air 
show Site, from 10-12 
December 2018 and the 
MEBAA Show Morocco 
at Marrakesh Menara Air-
port from 25-26 Septem-
ber 2019. Exhibiting at 
MEBAA Shows provides 
the ideal platform to 
reach key business con-
tacts and build relation-
ships for anyone involved 
in chartering, leasing, 
selling, purchasing, 
operating and servicing 
business and VIP jets. In 
addition to the exhibi-
tion, these shows feature 
a static display of the 
latest business aircraft.

For more  
information, please visit   
a  MEBAA’s website on 
www.mebaa.com

MIDDLE EASTERN & AFRICAN BUSINESS  |  29WWW.MEA-BUSINESS.COM

mea business 2018dec-feb1.indd   29 07/12/2018   11:07



COMPANIES TO WATCH AT MEBAA SHOW  |  DECEMBER 2018 - FEBRUARY 2019

1) Tell us about your
organisation?
Aviation Services Management 
(ASM) was established 20 
years ago (1998), in the UK, by 
a renowned aviation expert. It 
provides comprehensive, A to 
Z aviation support, products 
and services for commercial 
and general aviation fleets. 
ASM’s qualified dispatch 
teams take care of all trip 
details, planning a client’s 
flight with expertise, 24/7 
through our state-of-the-art 
operations control centre, 

ensuring that every detail of 
each trip is executed flawlessly. 
Upon landing, ASM takes care 
of your aircraft, assisting with 
fuelling and ground handling 
solutions. ASM’s Concierge 
(hotel and transport) services 
will compliment the flight 
support provided in the skies 
with the best solutions on  
the ground.

2) What makes you unique?
ASM’s strength lies in 
delivering services to 
meet our clients’ diverse 

requirements. With over 200 
years of aviation expertise 
between our dedicated team 
of professionals, we can 
provide solutions that others 
will struggle to replicate. Our 
belief in deep, long term 
partnerships with customers 
and vendors allows for 
seamless delivery across our 
vast network.

3) Why are you exhibiting at
MEBAA Show 2018?
ASM is no stranger to the 
MEBAA exhibition, as we 

have participated in this 
important industry event 
for over a decade. ASM is a 
market leader in providing 
competitive, flexible in-house 
and third party services and 
the best economically viable 
solutions. It is recognised by 
leading international industry 
organisations such as NBAA, 
EBAA, AFBAA and IATA. We 
find this platform a reliable 
path for strengthening and 
growing our B2B relationships 
and reaching out to existing 
and potential customers.

COMPANY PROFILE  
AVIATION SERVICES MANAGEMENT 
"Our customers need the best services possible 
– in- ight & on the ground; we ensure we provide that.”

FOR MORE INFORMATION ON AVIATION SERVICES MANAGEMENT FZE, 
PLEASE VISIT.WEB : WWW.ASM.AERO OR CALL TEL: +971 4 409 7758

For over 100 years, Honeywell has been 
a pioneer in aerospace. Our wide range 
of products and services for the business 
aviation community includes avionics, cabin 
management systems, satcom connectivity 
solutions, engines and airframe systems, 
wheels and brakes. Today, we continue 
to innovate. Through the evolution of the 
Connected Aircraft, Honeywell continues 
to deliver safer, more efficient, more 
productive and ultimately more enjoyable 
travel experiences.

And now, with GoDirect, Honeywell 
offers the industry’s most complete 
portfolio of value-adding aviation services 
and applications. GoDirect is a ‘one-stop’ 
platform with services and applications that 
make life easier for everyone in the aviation 
value chain. For operators and owners, 

GoDirect can help improve safety, increase 
efficiency and cut operating costs. It offers 
pilots intuitive tools that puts real-time 
information and data at their fingertips, 
allowing them to focus on flying. It provides 
flight departments with the predictive data 
needed to anticipate and fix problems 
and avoid unplanned maintenance and 
aircraft on ground (AOG) events. And for 
the passengers who simply just want a safe, 
comfortable flight with Wi-Fi capabilities like 
the ones they get in the office and at home, 

GoDirect delivers a fast, reliable connection 
– anywhere – anytime – all the time.

GoDirect lets you access Honeywell’s
suite of connected solutions and apps that 
meet everyone’s needs. GoDirect gives 
pilots, operators and flight departments 
the direct access to Honeywell services 
they need most – from flight planning and 
software updates to maintenance services 
and equipment protection plans, to a full 
suite of connectivity services. What’s more, 
thanks to the new GoDirect web portal, 
customers can easily access the Honeywell 
services you use most often. Using a single 
login, you can view current subscription 
services and other offerings that can help 
you improve safety Honeywell is changing 
the way people communicate on and with 
an aircraft today and in the future. 

COMPANY PROFILE HONEYWELL

FOR MORE INFORMATION ON HONEYWELL 
PLEASE VISIT AEROSPACE.HONEYWELL.COM
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Dubai, UAE, November 20, 2018: DC 
Aviation Al-Futtaim (DCAF) was awarded 
Fixed Base Operator (FBO) of the Year 
2018 at the Transport and Logistics 
Middle East Excellence Awards 2018, 
held recently in Dubai.

The awards were hosted by Dubai 
Airports and DP World and was attended 
by representatives from the government 
and private sectors in transportation, 
aviation and logistics. According to the 
organizers, DCAF was given the award due 
to the company’s efficiency, smoothness 
of process and response time, as well as 
offering an all-around brilliant consultancy 
service that factors in the needs of the 
modern customer. Other factors which 
were considered included exceptional 

readiness, reliability, flexibility and 
safety offering a genuine service without 
compromise.

Holger Ostheimer, Managing Director, 
DC Aviation Al-Futtaim said, “At DCAF, we 
always put the customer front and centre 
of everything we do. This is ingrained in 
the company’s DNA and winning this award 
is a recognition for our continuous efforts 
to improve our services. I would like to 
thank our clients and partners for trusting 
in us and our team, whose unwavering 
commitment has helped us provide our 
customers with world-class service.”

DCAF’s core areas of business include 
Aircraft Management, Maintenance, FBO 
and Ground handling services as well as 
Business jet charter. 

COMPANY PROFILE DC AVIATION AL-FUTTAIM 
DC Aviation Al-Futtaim awarded FBO of the Year 2018  
at The Transport and Logistics Middle East Excellence Awards

FOR MORE INFORMATION ON DCAF’S HANGAR AND SERVICES,  
PLEASE VISIT WWW.DC-AVIATION.AE OR CALL +971 4 870 1800

The new fully-synchronized, end-to-end 
solution combines cabin and cockpit 
communications services, aircraft 
connectivity hardware, and flight 
operations software. SD Xperience will 
deliver purpose-built technology that 
satisfies the unique, evolving requirements 
of business aviation, allowing SD to create 
tailored solutions based on customer 
requirements.

SD’s existing Ka-band, Ku-band and 
L-band offerings for high-speed data, basic 
internet, and safety services are included 
in the SD Xperience portfolio. The SD 
Xperience portfolio is further enhanced with 
the addition of a new broadband service 
in partnership with Intelsat and Astronics 

AeroSat. SD is the Master Distributor of 
FlexExec, Intelsat’s new managed service 
powered by Intelsat’s global Ku-band satellite 
fleet, which features the Intelsat EpicNG 
high-throughput satellite (HTS) platform. 
The service is uniquely designed to support 
business aviation, meaning capacity is not 

shared with commercial aviation or consumer 
broadband customers, ensuring that business 
jet passengers will have seamless, on-demand 
global connectivity.

SD Xperience also brings innovative new 
pricing structures to market which address 
the specific and varied requirements of 
business aviation. SD customers can benefit 
from simplified “Power by the Hour” pricing, 
inclusive of FlexExec service, SD Hardware, 
SD Pro and SD Scheduler, for one hourly 
rate. Plans can be customized to the needs 
of each individual aircraft or fleet to enable 
more efficient planning and budgeting. Fully 
integrated with SD’s ecosystem, SD Xperience 
aims to enhance the user experience while 
simplifying and optimizing flight operations.”

COMPANY PROFILE SD XPERIENCE 
SD Xperience simplifies and improves business aviation connectivity and operations. 

FOR MORE INFORMATION ON SATCOMDIRECT  
PLEASE VISIT WEB: SATCOMDIRECT.COM
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Market 
Update 
THE BEST OF THE MIDDLE EAST

The term ‘digital transformation’ is 
everywhere, but what does it mean 

and why does it matter? Experts in the 
field share their views

igital transformation’ is one of the 
biggest buzz phrases in tech and 
business right now. According to 
International Data Corporation, a 

provider of IT analysis and insights, annual spending 
on digital transformation (DX) initiatives in the MEA 
& Turkey (META) region will cross the $20 billion 
mark by the end of this year. By 2022, that figure 
could cross $40 billion every year as companies 
try to keep pace with technological change and 
evolving customer demands. There’s considerable 
debate about what digital transformation means 
– is it a technology, a mindset or just an overall
approach to technology deployment? Here, three 
authorities in the field offer their perspectives on 
digital transformation. 

‘D

“As digital transformation continues to reshape 
the global economy, innovation will multiply, 
platform wars will intensify, and data will increas-
ingly be used for competitive advantage. And 
with market leadership ranks being disrupted, a 
new ICT world order is taking shape, built around 
innovative technology offerings, evolving busi-
ness models, and emerging DX use cases. Given 
this unprecedented disruption, it’s imperative that 
organisations make the right decisions today to 
ensure they remain competitive tomorrow.” 

Digital transformation

JYOTI LALCHANDANI, 
group vice president and regional 
managing director, MEA and Turkey,  IDC
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“The digital transformation or DX wave appears to be 
sweeping away everything that stands before it, and cyber-
security worries have emerged as a significant obstacle to 
the transformation process. Currently, four areas stand out 
as particularly acute cybersecurity pain points for organisa-
tions adopting a DX approach: cloud computing, with a 
particular focus on multi-cloud environments; IoT; a bur-
geoning threat landscape; and rising regulatory pressure. It 
is crucial to understand that while organisations are turning 
to DX to achieve growth as well as other key business 
objectives, DX processes also require an equivalent security 
transformation with the integration of security into all areas 
of digital technology. This results in fundamental changes 
to how security is architected, deployed, and operated, 
highlighting why organisations need a programmatic ap-
proach to DX and security transformation, one where they 
are tied in lockstep with each other.” 

“Until now, our industry has spoken about innova-
tive technologies somewhat theoretically, without 
providing a clear picture of how these powerful 
new innovations will be used. Think analytics, 
machine learning, artificial intelligence, blockchain, 
and containers, just to name a few. That’s starting 
to change. The application of disruptive tech-
nologies is becoming more pervasive and their 
adoption is growing steadily. We’ll see the most 
innovative companies showing off truly impact-
ful examples of digital transformation in action 
in 2019 with many more coming to the market 
over the next three years. They will then become 
so firmly embedded in the core processes and 
technologies we use that we’ll consider them com-
monplace. 2019 is the year that trailblazers will 
pull-away from fast-followers and we start to see 
significant power shifts across industries.” 

ETTIENNE REINECKE 
Group CTO, Dimension Data

ALAIN PENEL 
Regional Vice President, Middle East, Fortinet 

“While there is intense interest and dedication to digital 
transformation across the GCC, on average, the region still 
lags behind other developed economies when it comes to 
digital government. Nonetheless, we are excited by the 
substantial focus national visions and agendas have put on 
ICT innovation in the coming years. Digital technologies 
represent an unprecedented opportunity for the public 
sector across the Middle East to reinvent itself. Through 
the convergence of technologies like social apps, mobile 
tech, big data analytics and cloud infrastructure, we see an 
intense expansion of the digital ecosystem in the coming 
years.” 

EMMANUEL DUROU 
Partner and Leader for TMT in 
Deloitte Middle East.  
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SpecialReport
Technology

frica, a con-
tinent that is 
often seen as 
monolith, and 
associated 
with poverty, 

public health issues and famine, 
is a burgeoning tech treasure 
trove. Start-ups spring here and 
there, with the most promising 
ones found in countries like South 
Africa, Kenya, Nigeria and Ghana. 
What these countries may lack in 
infrastructure, they make up for 
with a booming youth popula-
tion that constitutes over 20% 
of the global youth populace. 
This is a fertile ground for more 
tech world-changers to blossom, 
as the number of university-
educated youths keep increasing 
everyday.

Investors and tech companies are 
becoming less hesitant in funding 

the upsurge of Africa’s tech hub. 
The Silicon Savannah, a tech scene 
that emerged from Kenya, contin-
ues to inspire an expansion in tech 
hubs across the continent. Influ-
ences and applications currently at 
the apex of Africa’s technological 
advancement include e-commerce, 
agriculture, transportation, health-
care, fashion, education, e-banking, 
travel, real estate and so on. Jumia, 
M-Pesa, Jobberman, Wakanow and 
Paga are just a few of hundreds 
of tech ventures that have had an 
impressive success rate so far. Ac-
cording to recent research done by 
the World Economic Forum, there 
are roughly 200 innovation hubs 
and 3500 tech-related ventures.

One factor that can’t be over-
looked and indeed, is responsible 
for the growing opportunities in the 
African tech industry, is the people’s 
access to technology itself. Global 

organizations have reported a rise 
in smartphone ownership across the 
continent, including in urban areas 
that are starting to see the impor-
tance of wired communication. The 
number of africans connected to 
the internet is rising at an alarming 
rate.

However, Africa has been 
described as being at a tipping 
point. Technological globalization 
often conflicts with the numer-
ous challenges being faced in the 
continent’s tech industry. A few 
western entrepreneurial investors 
are still reluctant in funding the 
market because they find it hard to 
understand the technological land-
scape. Nevertheless, Africa’s tech 
scene has a bright future ahead. 
The breakthrough lies in solving 
these problems and establishing 
widespread connectivity among all 
inhabitants.

A
AFRICA’S EMERGING TECH SCENE
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BrandView

uawei an-
nounced that it
has increased its
brand value by 
22% in the past 
year Huawei 

recently announced that it has 
increased its brand value by 22% 
in the past year and now ranks 
48th in the Top 100 Most Valuable 
Global Brands according to the 
latest BrandZ™ report. The annual 
brand study compiled by WPP 
and Kantar Millward Brown, notes 
that Huawei has now featured in 
the Top 50 global brands for the 
third consecutive year, as Chinese 
brands outperform their U.S. 
counterparts for the first time in 
the study.

Huawei is one of the world’s 
leading global technology brands 
today and with its increasing brand 
influence, it is the fourth consecutive 
year for Huawei on the BrandZ™ 
Top 100 Most Valuable Global 
Brands. The company’s brand value 
and ranking have grown steadily 
year-on-year thanks to the strong 
performance of smartphones, tab-
lets and the brand’s global expan-
sion.

The total brand value of BrandZ™ 

Top 100 reached US$4.4 trillion 
seeing an increase of 204% over 
the past twelve years. The total 
net growth of all listed brands is 
now close to US$750 billion with all 
categories achieving full growth for 
the first time on record. Technology 
companies by far lead the global list

taking eight out of ten places in 
the Top 10, with a combined brand 
value of more than half (56%) of the 
total brand value of the Top 100 
companies.

Chinese brands are undeniably 
the most eye-catching group in 
this year’s edition of the BrandZ™ 
report, now in its thirteenth year. 
Tencent, Alibaba and Huawei are just 
some of the leading names among 
the fourteen Chinese companies 
whose total brand value increased 
by 47% year-on-year. China’s brands 
have also seen their growth rate sur-
pass that of their U.S. counterparts 
for the first time in the study.

The rising influence of Huawei has 
not gone unnoticed in other major 
brand studies. Last week, Forbes 
revealed its Most Valuable Brands 
of 2018 list in which Huawei, with 
a value of $8.4 billion, ranked 79th 
in the Top 100 as the sole Chinese 
brand. Earlier in February this year, 

Huawei

Huawei was listed 25th on the Brand 
Finance Top 500 Global Brand 
Value of 2018 with a brand value of 
US$38.046 billion.

According to IDC, there were 
336.1 million units shipped globally 
in the first quarter of 2018, down 
2.4% year-on-year, showing an 
overall downturn in the global smart-
phone industry. However, despite 
an overall decrease in smartphone 

H

HUAWEI FEATURES IN BRANDZ™ 
MOST VALUABLE GLOBAL  
BRANDS TOP 50 FOR THE  
THIRD CONSECUTIVE YEAR
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shipments, the average selling price 
of smartphones increased year-on-
year by 21% to 374 US dollars, as 
reported by GFK.

As the third largest smartphone 
supplier in the world, Huawei did 
not only outperform the market, but 
also grew the market share steadily 
(11.7%). Moreover, the market 
share of Huawei’s high-end models 
(above $500 US dollars) increased to 

more than 10% driven in part by the 
breakthrough growth in key high-
end regions such as Europe and the 
Middle East. Along with the global 
launch of the P20 series, Huawei has 
firmly established itself in the global 
high-end market and its brand influ-
ence has further improved.

According to Ipsos, in 2017, Hua-
wei’s global brand awareness and 
consumer consideration increased 

to 86% making it the fastest growing 
brand among global technology 
companies in the past six years. 
Brand perception and attributes such 
as technology leadership, design and 
trustworthiness have all gradually 
surged.

With its high-quality products and 
trend-setting technological innova-
tions, Huawei is bucking the interna-
tional industry trends as it gradually 
moves towards becoming a global 
iconic technology brand.

Year on year growth was reflected 
in HUAWEI’s rise as a globally 
recognized premium brand. In 2017, 
HUAWEI was named number 49 
on BrandZ’s Top 100 Most Valuable 
Global Brands, number 88 in Forbes 
World’s Most Valuable Brands and 
number 40 on the Brand Finance 
Global 500 Most Valuable Brands 
lists. In this year’s Fortune 500 HUA-
WEI climbed up the list to the 83rd 
place from the 129th of last year with 
a revenue of $78.51 billion, making 
the top global 100 for the first time.

As a leading technology company, 
HUAWEI invests more than 10% of 
its annual sales revenue to research 
and development efforts, and has 
established 16 research centers 
around the world. Among these 
facilities is the HUAWEI Aesthetics 
Research Center in Paris. HUAWEI’s 
newest R&D center is the Max Berek 
Innovation Lab in Wetzler, Germany, 
where HUAWEI and Leica are jointly 
researching technologies to improve 
mobile device camera and image 
quality. Huawei also established 
more than 10 laboratories in China, 
Europe and other locations and op-
erates through these sites with more 
than 600 partners.
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Lifestyle
THINGS YOU MUST  
HAVE THIS MONTH

APPLE MACBOOK AIR 2018
Apple has delivered the MacBook Air over-
haul its customers have been asking for. The 
most affordable member of Apple’s laptop 
family now has a 13-inch Retina display, a 
new keyboard and trackpad, and upgraded 
internals, including an eighth generation 
Core i5 processor. It also features Apple’s T2 
security chip, Touch ID (so you can sign in 
with your finger) and faster RAM and storage 
technologies. All that new tech means that 
the starting price has gone up, to US $1,199, 
and you’ll have to make do with just two 
Thunderbolt 3 ports. 
www.apple.com/ae/
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NINTENDO SUPER NES CLASSIC
Nintendo had re-released its classic video games machine from the 1990s 
in a miniature format. It comes with 21 popular games from the time, in-
cluding Super Mario World, Super Mario Kart and The Legend of Zelda: A 
Link to the Past. Games are upscaled to make sure they  decent on 
today’s giant HD screens. The Super NES Classic has been very hard to 
get hold of, but you should find them on local online retailers for around  
AED 350.www.nintendo.com/super-nes-classic

MICROSOFT SURFACE  
HEADPHONES
Keep a look out for Microsoft’s 
first foray into noise cancelling 
headphones. These hefty head-
phones were designed in house 
and with a US $350 price tag 
are pitched at the high end of 
the market. There are 13 levels 
of noise cancelling and you of 
course get to choose the exact 
level, or ‘point’, yourself. 
www.microsoft.com
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HUAWEI  
MATE 20 PRO
Huawei has introduced a new 
flagship Android smartphone, 
the Mate 20 Pro. At around 
AED3,299 for the 128GB ver-
sion, it targets the high end 
of the market, but a slightly 
lower price than offerings from 
Samsung and Apple. It comes 
in black, emerald green and a 
multi-coloured twilight version. 
www.huawei.com
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TUDOR BLACK BAY FIFTY-EIGHT
Black Bay Fifty-Eight is Tudor’s offering for 
those who like the Black Bay, but would like 
something a little more compact. This 39mm 
piece comes with metal, black leather and 
woven strap options. www.tudorwatch.com

PHILIPS HUE
If you want an environmentally 
friendly lighting solution, Philips 
Hue is worth a look. Hue consists 
of energy-efficient LED lights, a 
connecting hub known as the Hue 
Bridge and an app that you use to 
control everything.
www2.meethue.com/en-us

DIOR JOY
Dior’s first fragrance 
for some time, Joy 
combines bergamot, 
mandarin, rose, jas-
mine and sandalwood.
www.dior.com/

KINDLE PAPERWHITE
The latest version of Amazon’s 
e-reader is here and available 
through at souq.com. This latest 
version of the Kindle Paperwhite 
features a 6-inch high resolution 
screen and comes in 8GB or 32GB 
versions. Be sure not to expose 
it too much heat as this tends to 
break the screen.
uae.souq.com

TESLA MODEL S
There are more and more Tesla cars appearing on UAE roads. If you want 
to join the electric vehicle revolution and (theoretically) lower your carbon 
footprint, you could start with the Model S. The most affordable model is 
the 75D, starting at just AED 335,730 with VAT. Order one now for deliv-
ery next March. www.tesla.com/en_AE/

woven strap options. 

KINDLE PAPERWHITE
The latest version of Amazon’s 
e-reader is here and available 
through at souq.com. This latest 
version of the Kindle Paperwhite 
features a 6-inch high resolution 
screen and comes in 8GB or 32GB 
versions. Be sure not to expose 
it too much heat as this tends to 

TESLA MODEL S
There are more and more Tesla cars appearing on UAE roads. If you want 
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THE HOME OF PRIVATE AVIATION 
AT THE SPEED OF BUSINESS

T: +971 (0)4 870 1800 | www.dc-aviation.ae | An Al-Futtaim Joint Venture
Al Maktoum International Airport | DWC | Aviation District | Dubai, UAE

Passion for excellence is our trademark. In everything we do, our goal is to meet and surpass  
your expectations. Our highly trained staff are always on hand to ensure your complete satisfaction, 

both on the ground and in the air. Our unrivalled facilities located at Dubai World Central
guarantee your utmost discretion, comfort and convenience every time you fly.

AIRCRAFT  
HANGARISATION

AIRCRAFT  
MAINTENANCE

AIRCRAFT  
MANAGEMENT

CONSULTING 
SERVICES

EXECUTIVE
CHARTER

FBO & HANDLING 
SERVICES

DC Aviation New A4 Ad_2018-11-27_AW.indd   1 27/11/18   6:20 PM
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he forces 
of digital 
disruption 
continue to
impact all 
industries. 
Customers, 

employees, and partners 
increasingly expect services and 
processes to be available on 
demand and fully connected, 
and the hospitality industry is no 
exception. It too is rapidly adapting 
services to be more responsive, 
flexible, and efficient despite being 
an inherently brick-and-mortar 
industry.  

Hospitality must adapt in ways 
that enhance, and don’t detract, 
from the guest experience that 
drives repeat business and 
long-term profits. Hoteliers that 
fail to transform digitally will be 
at a significant disadvantage 

operationally in terms of both 
functional efficiencies and insights 
into guest experiences.  

While many hotels scramble 
to define their specific goals of 
digital transformation, one thing 
is constant: connectivity. This 
connectivity enables efficiency 
gains, simplifies operations and 
unlocks capabilities that guests 
appreciate, value, and seek.  

Hotels are under pressure, 
like every other industry, to 
reduce costs and improve the 
guest experience. In the past, 
technology upgrades were largely 
independent of each other. 
For example, tube televisions, 
incandescent bulbs, and old-style 
key locks have all been modernized 
though mostly independent and 
unrelated initiatives. But suddenly, 
as with many industries, digital 
technologies are connecting these 

and other components into a more 
extensive, integrated system. The 
digital hotel has arrived.  

The benefits are compelling. 
A welcoming, well-lit and 
temperature-appropriate room can 
now be created as the guest checks 
in. On check-out, the room can 
automatically reset to unoccupied 
parameters.  

More importantly, the experience 
during the stay can be enhanced in 
several ways, and without breaking 
familiarity. For example, automated 
lighting is nice, but not if the wall 
switches disappear. New systems 
must complement, not replace, 
familiar interfaces. Forcing people 
to conform to new and unfamiliar 
practices is not hospitable.  

What does a digital room entail? 
There’s no definitive answer, 
but almost everything is up for 
grabs. Various components are 

T

HOSPITALITY

THE FUTURE OF  
HOSPITALITY IS CALLING
A look at how digital transformation may positively 
impact the guest experience

HOSPITALITY  |  DECEMBER 2018 - FEBRUARY 2019
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becoming digital or connected for 
improved control, efficiencies, and 
personalization. 

While the benefits of digital 
transformation are broad and 
diverse, a common thread 
runs through hospitality digital 
transformation: connectivity. 
This brings us to the phone, 
as it’s always been about 
communications. Until recently, 
there hasn’t been a strong 
justification to replace the in-
room analogue phone. That’s now 
changing.  

A modern IP telephone is always-
on, connected, offers a display and 
keypad, and is generally located 
in convenient locations such as the 
desktop and bedside table. The 
phone is also a globally familiar 
device, which positions it nicely as a 
control centre for all devices in any 
country. The guest-room phone is 

expected at most properties, and 
required by law in some markets, 
so it may as well contribute to the 
differentiated guest experience.  

The best part of the phone is the 
forgotten fact that it can be used 
for communications. The phone has 
been demoted over the years as 
long-distance revenue disappeared, 
but it’s still the primary device for 
guest-to-hotel communications. 
Modern IP telephony delivers 
in-person-like quality on internal 
calls, meaning all guest-to-hotel 
communications will sound far 
superior to external, publicly 
switched calls.  

Why stop there? Higher-end 
hotels may want to implement one-
way video calling to hotel services. 
This feature would allow guests 
to see whom they are speaking 
to when calling the front desk or 
other hotel services. In most cases, 

the hotel already has groomed, 
uniformed, and smiling staff who 
should be presented to the guest. 
One-way video creates a higher-
touch experience without raising 
privacy concerns into guest rooms.  

Some hotels are exploring the 
use of consumer-grade, in-room 
tablets to improve the guest 
experience. The price point is 
attractive, but this approach 
introduces several challenges, 
including cable management 
challenges, discharged and dead 
batteries, and unused docks. Most 
of these tablets have cameras 
that can cause privacy violations 
or concerns. Consumer devices 
tend to get stolen or ‘disappear’. 
IP phones, on the other hand, 
are rarely stolen, can be obtained 
without a camera and use line-
power without batteries.  

But it’s more important to think of 
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the phone as a modern, connected 
endpoint. The phone is emerging 
as the linchpin of the future of 
hospitality. Instead of putting 
little screens and keyboards on 
everything else, the phone can 
become a gateway to other digital 
services.  

It’s a natural evolution. Fifty years 
ago, hotels began adding in-room 
AC and heat. Guests loved it, but 
the lack of central control meant 
unnecessary costs on empty rooms. 
Then came in-room thermostats 
that could be reset by property 
management systems. This solution 
worked, but as more controls 
are added, guests are becoming 
overwhelmed with different 
control points and inconsistent 
user interfaces. There have been 
various attempts to create a master 
wall panel or use the television 
and remote, but the phone offers 
a far more intuitive experience. Its 
screen and keypad can support 
all things digital, including HVAC, 
audio, window coverings and more. 

In the consumer space, 
the smartphone is becoming 
the central control for home 
automation, kitchen timers, 
and music. The hotel industry is 
exploring mobile apps, but can’t 
expect every guest to install the 
app for basic functionality. The 
desktop phone, however, offers a 
similar UI.  

Electric curtains and drapes 
make a lot of sense in a hotel. 
The challenge is the control: 
wireless remotes get lost, broken, 
and stolen; in-wall controls are 
invariably in the wrong place 
and require construction costs. 
The simple answer is to use the 
phone. Modern IP phones have 
large displays and keypads, can 
be deployed as a tabletop or 
wall-mounted device, and give the 
property complete control over the 
user interface.  

Today, hotel phone systems are 
already integrated into property 

management systems and guest 
room management systems 
(GRMS). Using standard integration 
tools, phones or phone systems can 
easily integrate with other digital 
systems.  

In the future, even more 
integration capabilities will emerge. 
With a new videophone/doorbell 
for outside the guest room, a press 
of the doorbell rings the phone, so 
neither party has to shout through 
a closed door. But the better part 
is that it will enable a guest to 
unlock their door with their face 
— meaning no more accidental 
lockouts. This setup is just one 
example of features unheard of 
only a few years ago.  

CONCLUSION 
Competitiveness in the hospitality 
industry requires ongoing 
improvement to the guest 
experience and simultaneous 
efforts that reduce costs. 
Digital transformation initiatives 
deliver on both fronts, but the 
connectivity requirements are 
more complex than they appear. 
Digital transformation isn’t merely 
an upgrade, but a strategy that 
integrates most or all hotel 
components.  

Trends come, go, and return. 

It was a long time ago when 
hotels marketed the guest room 
telephone as a differentiator. 
Some discount properties have 
attempted to eliminate the 
phone, but it signals discount and 
creates concern for safety and 
security. Guests may not make 
many calls, but they certainly 
value and expect a phone to be 
in the room. Other properties 
have implemented high-end guest 
phones to signal quality. The best 
emerging option is to upgrade 
the device not just in quality, but 
functionality as well. 

The best advice for hotels is to 
re-examine and reimagine all the 
components that impact the guest 
experience. Can the product, 
process, or device benefit 
from digitization? Can it be 
personalized? Can these upgrades 
be done without removing its 
familiar design?  Not everything 
can or necessarily should change. 
It’s important to identify and focus 
on the technologies that make 
a real business or experience 
impact. And it’s equally important 
to select the right partnerships 
that can facilitate and improve 
overall performance — and make 
the transition work for properties 
and their guests. 
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INTERSEC

DUBAI 20 - 22 JAN 2019

Intersec attracts 1,300 exhibitors 
that will showcase a truly compre-
hensive range of products across 
7 broad product sections- Com-
mercial Security, Smart Home, 

Information Security, Fire & Rescue, 
Safety & Health, Homeland Security 
& Policing and Perimeter & Physical 

Security.

GULFOOD

DUBAI (17 - 21 FEB 2019)

Gulfood - Dubai (17 - 21 Feb 2019) 
is the largest food, beverage and 
hospitality fair. The event attracts 

food and beverage industries 
and professionals from all over 
the world. The event involves 

over 96000 visitors and over 5000 
companies from over 120 countries 

from all around the world.

ARAB HEALTH
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AFRICA ENERGY INDABA 
JOHANNESBURG 

(19 - 20 FEB 2019)

The even showcases power genera-
tion and oil and gas products and 

services, nuclear power, hydroelec-
tric power, wave and tidal power 
generation services, geothermal 

technologies and services, bio fu-
els, lighting efficiency services and 

related products and services.

MRO MIDDLE EAST

DUBAI (11 - 12 FEB 2019)

MRO Middle East’s specific focus 
on commercial aircraft MRO 

ensures the buyers and solution 
providers you want to meet will 
be there. It is the perfect place 
to meet new contacts, expand 

business networks and discuss new 
trends. The event takes place  

February, Dubai, UAE.

MIDDLE EAST RAIL 

DUBAI (26, 27 FEB 2019)

Middle East Rail is the leading 
conference for t  regional railway 
and metro industries. The confer-

ence will cover designing, planning, 
building and maintaining future rail 
networks. Middle East Rail will once 
again deliver an unrivalled confer-
ence, hosting over 200 speakers.
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